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1 . Organizational Civilization
2 . Aesthetics
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3 . Connecting with our Customer

4 . Performance Management

5 . Serving Our Customer

6 . Being a champion for our customers
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1 . Underestanding Our Customer
2 . Customer Insight
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2 . Grounded Theory
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1 . Nordstrom
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1 . Sashkin
2 . Marketing insight
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. customer interaction

. customer empowerment
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