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1. Average variance extracted
2 . Composite Reliability



[Qb@; Slolgy Blal (wagr 30 Olslaelgw ol Sloml 5351 9 &8 4o g'f}'}l{ﬁi}" eIy

@ (P</-0) 5,5 )13 2l 3,50 Aoy 40 Oliebl
Gobsloss slael 5 s bl ol po Sl s G Jos
A;v-u\ ol ‘}:l‘)‘;v Jgaj/‘)b

s e 0L | b b Oga3l i ¥ g

SlhameS 53 5 Sl s 75 51 Gol slaas
Lol L bloce 5l nn oo 5 aals G (sla0y g
tolie Bla> il SO O3l 55 055 e eslinal
gl o3 adaly 55y L LSL VAT L ol el s

1M AN | T |
e
g MY
Sl
adzobg 23
il
Jpres
ARETY Yo
&7
v
%
g \
W Y g t Vi
ok 3,lull s ol o Gl s Glod Je Y IS
Yl ¥ T
/K TY/0AY
/74/‘ ﬁ?
T Yot
e
NI e
v "
Fir o K
&
‘Vb\\b
Ay Yool
W 8 iy £ 3 ¥ Y By Vg

Solsbe slasl Cl> 53 Gl Jde ¥ IS5

0)




Business strategies’ Journal of Shahed university/ 23" Year/ No.07/ Spring & Summer 2016

[ Y 0 3kad /g 0393 /Pgus § ot Sl 140 (sl § slas /0L OLEEINS [ _SI7 53l (S pebl 5 dolibcsd 5:]

b it (s pedions Sl gy 53 B e b 09031 gl oY Jpur

Azais SIS0 mlows P CRIKEN Lans 3
Lt YT gV Sia Salds ot Lk cte
NW $/YVA Vo™ Gt uld p ol Lok cte b
b £4/0v4 /AT s Sas 5 g mie Cols, e L3
G YA/ QY VAQY Olalgs ot sl 2500y Jlo s Shese ot 3

ol soblas 5 it S Jts SLOLL S el
O i ledel Sy Cu LaSsls (g i
Cdlas [£7] 35 ST 5 18] o S 5 550 Y] s
Sl Gl OIS w5 @y s s UL s
Ol g SRl Ak e 0L e 4 e Dleds
5 e Salo, LSS 53 6300 sl 5 OLSLS &
o 2ol a8 sls QL G Sl e SRl
s ool i bbb, ol 5 e
1] e S 5 K Sl s Ly el ey
Jlssas eslmen O nies )ls il ysan [E7] i 5T
slaguann (ool slagsls b i oY pame
oA g Kees St S S L G 5 sl
ol 35,8 a0 e A0l 6 e Slasil
el IS e dal YL 5 6 e
2V pa e i85 b a5 ledled (250
Culo; s S G Jalse 5 5 s Ol 5 OIS
o=l 2 S aa s e e Sl Sl e 6
Aol o 5 g he ol Ll fes g baais
das Gl s Se Llg o g min Culs, Al
OLLSes 5 01 YA] S5 Ol Gt i b ol oS
Sl s AV OLes 5 e V] 0L (Y]
LYV] S 5 p LS (Y8 6 s8 5 o [YY]
5 S ] 0L 5 enly Lz Yol sl 5 Sl
Laayje O rie nie culs,y )l calks [A] Ji S
5345 53,8 on g pie by o ge 5 02ls alS
ot S a3 S0 b s S OF s
Ol st sl 2550 Jbo s Shes lsbine
[£] SLLLL 5 ple Slidos b G ol 5 A3 400
5 Sl ES Ja b SRl Losls Slssen
ol 3ol 53,0 a3 5 4Bl il S L 5 e

oY

53OS Ll e glaanl 4 a5 Ll s

S Sy pm Jie 338 e 04031 Jde 53 PLS ladute
ST s Jhe s ol o b (5 Se3ll Jae 5l
Sl ol s SOl Blp 5 sbade 5o gl le wlis
S 3 S il S g e 5l 5 Sesl
Sle lide . eslinad R2 1 (kb Jte Sai30 0
S Conla Lt ls Ol i 5l oy sdasOlis STzl
T O S 5 35 o a5 Bl o5l vy 4
Lles S 83 0/0 31 i |y bl Slzil gl Jsd LG
o 53 Jde Ul skasolis &S R2 Sluds [EA]
TRVATPRY o PRV (IN(> 7 JON I A S DI
O b s 503 sees Je 53 130550 058 (sla ki
ol s 5 ianed 5 Jawe g0 a5 LB Ol gieas (Y44A)
@u 9 Sl Jde 5l edmasolis & Jgder ool

sl G351 5l el &) Jde &S el ol e dasOLS

el 1y g
die 5l p dgdr i dgder

R2 STyl (yaSilie [PFEy
————— VR Sl bl
————— NARY o sl
t/AVO VA S e Culs,y
AN L/VAA s Shes
Y A Ol lalges s sl 33

G5 AR 9 ks

ol 5l St~ Bl 035 Olslgw 0 sbl 25

1. Outer Model
2. Inner Model
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