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Abstract

In this research, based on the Stimulus-Organism-Response (SOR) framework,
in order to develop a comprehensive framework of consumers' experience in on
line retailing, we examine the impact of on line store environmental elements
(website quality and website brand ) as antecedents for emotional and cognitive
responses (Trust and perceived risk) and consumer behavioral response (inten-
tion to buy) are discussed. In this context, the relationship between trust and per-
ceived risk is considered mutually. This study is applied in terms of purpose and
descriptive correlational in terms of data collection. The statistical population of
the study was the students of Shahid Bahonar University of Kerman who had at
least one experience of visiting “digikala” (digital goods) website. From this sta-
tistical population, 330 samples were selected by stratified sampling and data
were collected through questionnaires and analyzed by structural equation mod-
eling in Amos software. Research findings showed that environmental elements
have a significant and indirect effect on students' purchase intention through trust
and perceived risk.

Keywords: Trust, Risk Perceived, On line Store Environmental Elements, Pur-
chase Intent, SOR Model.
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