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Abstract

Achieving optimal market performance in today's competitive marketplace and
staying in this bustling scene requires proper corporate orientation. Using entre-
preneurship-oriented and market-oriented approaches can be effective in this re-
gard. Companies and especially knowledge-based companies should be able to
gain a proper market share in a competitive market by employing marketing ca-
pabilities and implementing effective marketing programs. The main purpose of
this study was to investigate the impact of entrepreneurship-oriented and market-
oriented approaches on the market performance of knowledge-based companies.
In addition, in this study, the role of marketing capability and marketing effec-
tiveness as two mediating variables were evaluated. The present research is an
applied research in terms of objectives and correlational type of descriptive-
survey in terms of data collection. The statistical population of the study consist-
ed of managing directors, marketing and sales managers, and production and
operation managers of knowledge-based companies active in the Persian Gulf
Science and Technology Park in Bushehr. 35 companies were selected by simple
random sampling method and 105 questionnaires were distributed among man-
agers (three questionnaires per company). Questionnaire was also used for data
collection. The data analysis method was structural equation modeling using PLS
software. The findings showed that entrepreneurship-oriented approach had a
significant positive effect on marketing capability and marketing effectiveness as
well as market-oriented approach on marketing capability and marketing effec-
tiveness. Also, marketing capability and marketing effectiveness have a positive
and significant impact on the market performance of knowledge based compa-
nies. In addition, the results showed that the indirect impact of entrepreneurship
oriented and market oriented approaches on market performance of knowledge-
based firms is confirmed by the marketing capability and marketing effective-
ness. Thus using entrepreneurship-based and market-oriented approaches in
knowledge-based firms can improve performance.

Keywords: Entrepreneurship, Market Oriented approach, Market Performance,
Marketing Capability, Marketing Effectiveness.
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