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Abstract

The purpose of this study was to investigate the effects of innovation strategy on
the performance of new product development, with emphasis on the value co-
creation strategy in Tehran's private insurance companies. The research method
is descriptive-correlational. The statistical society consisted of one hundred sen-
ior managers in five areas of insurance (liability, fire, automobile, freight and
machinery) in the city of Tehran. In this research, random sampling method was
used, 80 managers were selected as a sample. Data were collected through a
standard questionnaire 48 questions from 79 managers and experts in 17 active
insurance companies in Tehran. Validity of the research questionnaire was con-
firmed by the experts and reliability of the questionnaire was confirmed based on
Cronbach's alpha coefficient. The conceptual model was designed with five vari-
ables and ten hypotheses. Descriptive statistics were analyzed by SPSS-24 soft-
ware and statistical characteristics such as frequency, percentage, mean and
standard deviation, tables and charts were presented and then SMART-PLS
software was used to test the hypotheses. The results of the research including
path coefficients between variables and the significance of t (B = 0.436 t = 4.63)
and intermediary effect analysis showed that there is a significant and direct rela-
tionship between the innovation strategy and the performance of the new product
development, but the role of mediation in the value co-creation strategy was not
confirmed. Also, the impact of mediation between the two variables of design
strategy and marketing strategy is not confirmed by the relationship between the
innovation strategy and the performance of the new product development.

Keywords: innovation strategy, new product development performance, value

co-creation strategy, marketing strategy, design strategy, private insurance com-
panies.
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Al | A2 | A3 | A4 cC | Cl | C2

C3

C4 | D | DI | D2 | D3 | D4 El1 | E2 | E3

0.868

Al |0.492|0.829

A2 10.838(0.528|0.865

A3 |0.843|0.359{0.539(0.832

A4 10.341(0.320|0.186|0.534|0.773

0.539(0.355|0.525{0.514|0.514|0.793

0.448/0.118{0.484|0.441{0.444(0.419(0.928

C1 |0.341)|0.298|0.306(0.310|0.356|0.422|0.349|0.767

C2 [0.164|0.136|0.220(0.186|0.439(0.385|0.375|0.265|0.824

C3 [0.447|0.117|0.483|0.441|0.445|0.420|1.000|0.349(0.377

0.928

C4 10.418|0.239|0.410(0.370|0.361{0.611|0.528|0.308|0.427

0.527

0.655

0.568|0.276|0.489(0.555|0.473|0.753(0.510{0.430|0.294

0.508

0.647(0.787

D1 |0.396|0.128|0.348|0.374|0.448|0.622|0.435|0.328|0.364

0.433

0.507{0.806|1.000

D2 [0.469|0.192|0.401(0.453|0.384|0.728|0.460{0.399|0.321

0.459

0.634|0.840(0.604(0.778

D3 [0.309|0.073|0.223|0.373|0.477{0.420|0.448|0.445|0.358

0.449

0.411/0.458|0.272{0.403|0.803

D4 ]0.443|0.232|0.355(0.520|0.372{0.539(0.360|0.306|0.235

0.360

0.445|0.741]0.362{0.555|0.461|0.875

0.503(0.281|0.507|0.518|0.473|0.755|0.452|0.400|0.357

0.451

0.595(0.687|0.526{0.685|0.370|0.542(0.790

E1 |0.387{0.205|0.367|0.387(0.383|0.648|0.243|0.213|0.229

0.242

0.422|0.565|0.416{0.533|0.214|0.395|0.842|0.800

E2 [0.485(0.169(0.441|0.549|0.443|0.652|0.508|0.366|0.435

0.507

0.560|0.632(0.505|0.614|0.364|0.491/0.871|0.674|0.813

E3 ]0.479(0.301{0.508|0.472|0.492|0.716{0.487|0.465|0.396

0.486

0.575|0.631{0.504|0.643|0.424|0.551{0.915|0.635|0.740{0.803
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