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Abstract

Online shopping has increased dramatically in recent years. One of the challeng-
es of marketing management is to attract customers and influence their attitudes
and behaviors. The use of product color names has become a new strategy and
marketing tool due to increased competition in online businesses and the need to
enhance customer awareness. This study aimed to identify the effect of color
naming on consumer behavior and present an appropriate model. This study was
conducted using a sequential exploratory mixed method. The qualitative study
employed interpretive phenomenology, while the quantitative study utilized
semi-experimental research. The statistical population included customers who
had online shopping experience from top online stores in Tehran. Sampling in
the qualitative phase was done purposefully, using maximum variation. Conven-
ience sampling was used in the quantitative phase. The results of a qualitative
study on the lived experiences of Iranian customers towards products with dif-
ferent color names in online shopping revealed six themes. These themes includ-
ed attitudes towards different types of color names, the semantic load of color
names, consumer expectations of hearing color names, consumption perceptions
based on color names, consumer behavior according to the type of product, and
consumer characteristics. The study also presented a research model to catego-
rize these findings. In the quantitative phase, three scenarios were developed and
the model was measured. The results showed that common names in product
types (functional, hedonistic, and primary color characteristics) did not affect
consumer behavior in any goods. However, uncommon names did have an effect
on consumers' attitudes toward the product. In products with primary color char-
acteristics, there is a significant relationship between color names and the con-
sumer's purchase decision. The semantic weight of color names was crucial in
shaping attitudes towards the product and, consequently, consumer behavior.
The regression model presented, with an R coefficient of 0.68, indicates that the
model can predict and explain the impact of product name naming on consumer
behavior to a significant degree.

Keywords: Color Names, Attitude to Product, Decision to Buy, Online Shop-
ping.
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