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Abstract
Aim and introduction: The expansion of social media worldwide and the
growing number of users present a challenge for marketing managers regarding
how to effectively utilize these platforms for marketing goods and services in
international markets. A company's success in foreign markets is highly dependent
on its ability to adapt to advanced technologies and invest in this sector. Creating
a social media marketing strategy is essential for modern organizations that aim to
engage suppliers and customers, enhance business performance, boost
competitiveness, and achieve sustained success in the global marketplace. For this
purpose, the present study was conducted to identify and analyze digital marketing
strategies based on social media for the development of foreign trade.
Methodology: The current research employs an applied-developmental approach
and utilizes a mixed-methods design in terms of data nature. It is qualitative in
nature based on the type of data collected, and it follows a cross-sectional design
regarding the timing of data collection. Additionally, the research was grounded
in a qualitative approach utilizing content analysis.
A semi-structured interview was conducted with experts using content analysis
techniques. After identifying the variables and components derived from the
interviews, a theoretical model was developed through the application of the
inductive approach and data coding techniques. The research community
comprises senior managers and marketing managers from detergent, cosmetics,
and hygiene exporting companies in the country. This study employs purposeful
and theoretical sampling methods based on the research design. The primary
criterion for determining the sample size was theoretical saturation. In the
sampling process, data collection continues until sufficient content is obtained,
leading to a level of theoretical abstraction and the discovery of new theories.
Finding: In this research, 17 experts provided objective and theoretical responses
until theoretical saturation was achieved.
The results indicated that the theoretical framework of the digital marketing model
encompasses five key variables: social media business strategy in international
markets, marketing communication via social media in international markets,
social messaging strategy in social media for international markets, and
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international marketing measures in social media. Additionally, social media plays
a crucial role in creating customer value, which is essential for effective social
media marketing aimed at enhancing foreign trade. In the "Social Media Business
Strategy in International Markets" section, exporting companies should develop a
suitable strategy for utilizing social media to penetrate global markets. Due to the
unpredictable nature of virtual spaces in social media, it is essential for customers
to be aware of the associated risks. This awareness often leads to caution when
communicating with contacts and others on social platforms. Consequently,
companies should strive to establish trust with their customers in all
communications.

In this context, Saputra (2023) emphasizes that maintaining consumer trust and
adhering to international privacy standards are crucial elements of successful
digital marketing. The next variable is "social media marketing communications
in international markets, which can be effective for export development through
social media marketing. Social media is a digital platform that facilitates
communication among individuals who interact with one another virtually. In this
context, experts emphasize that customer relationship management and customer
interaction on social media are two critical components that significantly enhance
marketing communication. Communication on social media is highly effective in
attracting users, and enhancing this communication is essential for marketing
managers. Fracastoro et al. (2021) emphasize that marketing communication
increases customer interaction, raises awareness, and facilitates the sharing of
product news. In the proposed theoretical model, the variable "social message
strategy in social media for international markets" can also contribute to the
development of global trade.

This variable consists of two components: the social media advertising strategy
and the social media advertising content. Together, they effectively convey
information about products and services to social media users. These messages
encourage customers to make purchases. In this context, Chang et al. (2019)
demonstrate that social networks can effectively communicate company messages
to international customers. The next variable is "International Marketing Actions
in Social Media. Digital marketing on social media offers comprehensive
analytical data about customers that managers can utilize to identify markets,
understand consumer preferences, and develop more effective marketing
strategies. According to Saputra (2023), a thorough analysis of the global digital
business environment, coupled with appropriate strategic responses, can help
companies maximize their international digital marketing potential.

Discussion and Coclusion: Finally, the last variable is "customer value creation
in social media" which tries to create value for the customer by creating a positive
experience in the mind as well as creating trust. in this regard, Saputra (2023)
emphasizes that maintaining consumer trust and complying with international
privacy standards are important aspects of successful digital marketing.
marketing, Social media marketing,
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