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Abstract
Aim and introduction: A startup is a new company founded by an entrepreneur

to implement a business plan, generally based on new technologies. These
companies hold a significant position in today’s knowledge-based economy, and
governments pay special attention to them (Eldar and Greenan, 2024). This study
aims to investigate the impact of digital transformation on the
internationalization of startup companies using a meta-synthesis approach.

Methodology: This study is applied developmental research from the
perspective of the purpose, which was conducted to investigate the impact of
digital transformation on the internationalization of startup companies. Based on
the data collection method, it is classified as a cross-sectional survey study. To
achieve the research objectives, a mixed exploratory research design was
employed.

In the qualitative section, after searching databases for the period from 2015 to
2024, 39 studies on the impact of digital transformation on the
internationalization of startup companies were identified. Ultimately, 20 studies
were selected using a purposive sampling method and included in the analysis
stage.

In the quantitative phase, the Swara method was used to rank the identified
indicators. The statistical population for this part of the research includes
theoretical and empirical experts. Theoretical experts included university
professors specializing in marketing, while empirical experts consisted of
managers of startup companies, totaling 15 individuals.

Finding: The results of the transformation on the
internationalization of startup companies are presented.

There are Government agents:

Export rules and requirements for startup companies.

impact of digital
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/ \ Reducing or eliminating export tariffs for startup companies.

Easing conditions for startup companies to enter global markets.
Granting tax exemptions and export incentives

Journal of g P P

Government support for startups to enter global markets.

Business
Strategies Hardware platforms:
Using hardware equipment in digital transformation
Integration and alignment of startup companies' hardware.
Providing technical facilities for startup companies.
Possibility of upgrading startup companies' hardware.

Software platforms:

Using modern software in startup companies.

Continuous updating of digital software

Hiring human resources specialists to use software.
Deploying global software in startup companies.

4 N\ Compatibility of software with startup companies' hardware

Recei : 21/05/2024
eceived on: 21/05/20 Management factors:

Supporting startup company managers in digital transformation

Accepted on: 16/08/2024 Investing in digital transformation to enter global markets
\ j Establishing an innovative digital culture in companies Startup
Confronting the extensive digital transformations of global markets.

Accepting and adapting to digital changes and developments
Upgrading human resource skills based on digital competence

Digital customer relationship management:

Attention to international customer requests digitally

Continuous monitoring of international customer needs digitally
Digitally responding to international customer requests

Digitally handling international customer complaints

Receiving digital feedback from international customers.
Encouraging international customers to participate digitally

e Establishing digital communications with international customers.

Journal of
Business Strategies Digital innovation:
Sq%?ﬁgfﬁ2{$g2fy Applying digital technologies to startup company processes.
~ No.23 Creating fundamental changes in startup company products and services
Sprmgzc(s;ziummer Welcoming the production of products and providing new digital services
j Generating and supporting new ideas in startup companies

Promoting and improving initial ideas

Digital culture of startup companies:

Dominance of digital transformation in the startup company space.

Reexamining startup company processes with a digital approach.

Examining the extent of digital change and transformation in startup companies.
General tendency towards Digitalization in startup companies.

Establishing two-way and multi-way digital relationships among startup

\ j companies
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Digital Marketing Strategy:

Drawing a digital transformation vision to enter global markets

Developing digital transformation missions based on international marketing
methods

Setting long-term goals for digital transformation to conquer global markets
Providing strategies and strategies to achieve long-term goals in global markets
Executive policies to achieve short-term goals in the international arena
Providing digital transformation implementation trends and procedures
Developing and announcing digital transformation implementation laws and
regulations

Financial performance of startup companies' exports:
Increasing the return on investment of startup companies
Improving the rate of attracting new capital

Budget management and cost savings in startup companies
Increasing sales and revenues of startup companies
Increasing profit margins of startup companies

International Marketing Performance:

Expanding the market share of startup companies
Increasing the competitiveness of startup companies
Growing international customer attraction and retention
Increasing customer satisfaction and loyalty International

Startup company performance:

Responding to the needs of global markets

Innovative performance of startup companies in international markets
Improving processes for doing things in an innovative way

Adopting new and knowledge-based technologies

Leading in digital innovation compared to global competitors

Social performance of startup companies:

Responding to national and international public expectations
Alignment of startups with global standards

Presence in global humanitarian activities

Social reputation of startup companies in the global arena

Improving environmental performance and respect for the environment.

Discussion and Coclusion: This study significantly advances the understanding
of digital transformation in startups, both theoretically and practically. It
employs meta-analysis to comprehensively assess the research on digital
transformation within startups. This approach identifies key themes, patterns,
and gaps in the literature, illuminating the current state of the field and
suggesting directions for future research. By providing a novel analysis, the
study addresses existing gaps in the literature. It also underscores the growing
importance of digital transformation for startups, as digital technologies become
increasingly critical to modern enterprises. These insights offer valuable
guidance for startups
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considering digital transformation initiatives, including recommendations on
how to effectively approach and manage the process. Consequently, this research
makes a significant theoretical and practical contribution to the understanding of
digital transformation in startups. This study fills a knowledge gap and guides
future research by providing an overview of the literature and highlighting
important issues and trends.

Keywords: Digital Transformation, Internationalization, Startup Companies,
meta-synthesis.
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